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Citibank Credit Card Holders Make Their Dreams Come True.
The "Citibank Credit Card - Your Ticket to Australia" Campaign winners tell about their trips.
The "Citibank Credit Card - Your Ticket to Australia" campaign winners have shared their impressions of recent trip to
Australia.
The campaign was held between August 19th - October 2nd, 2005. The main prize was a two-week trip for two to
Australia, including a flight with Emirates Airline and a gift of US$ 1,000.
The participants were all credit card holders who paid for purchases with the card during the campaign. 30 winners
who had earned the maximum number of bonus points were invited to a gala dinner in the Australian Embassy in
Moscow where they were greeted by The Australian Ambassador Mr Robert Tyson, Mr. Will Keliehor, ZAO Citibank
Credit Cards Head, and Mr. Egor Plakhov, Emirates Airline Sales Executive in Russia.
The lucky holders of the certificates for the two-week trip to Australia were Svetlana Pichugina, Natalia Farbovskaya
and Evgeny Nazarenko, the three finalists from Moscow who scored most points. Having returned from Australia,
they shared their impressions of both the trip and the Citibank campaign. "The beauty of this tale is beyond the
powers of description. You just have to be there to understand our feelings," said Svetlana Pichugina. "Owing to my
Citibank MasterCard credit card, the dream has come true!"
"At all airports in Dubai, Singapore, Melburn, Sidney, Gold Coast and Brisbane we saw a Citibank advertisement on
that 'tube thing' through which the passengers leave the plane. It was pleasure to realize that even on another
continent Citibank was always near us", says the other winner Evgeny Nazarenko.
Citibank runs similar promotions on a regular basis. In 2005, the holders of Citibank credit cards had an opportunity to
win a weekend trip to Paris, a trip to the UEFA Champions League Final in Istanbul, a stay at a 5-star Jumeirah
International hotel in the UEA.
Speaking about Citibank's plans for the current year, Will Keliehor said: "A credit card is not only a convenient
payment tool, it also helps our customers to make their dreams and wishes come true. Therefore, in 2006 we will
continue to run promotions for the customers. The first one will be launched already in February and will offer a oneweek romantic trip to a private island in the Indian Ocean as the main prize!"

